
Social media for the wood products world 
Why it matters and how to make it work for you

By KC Eisenberg, Marketing Director at Sustainable Northwest Wood



What is social media?





Social media
→

Traffic to your blog post and website
→

Google rankings

The Secret:



Social media is a valuable tool to 
drive traffic to your website, thus 
improving your rankings in search 
results.

Search results turn into sales 
opportunities.



Our Story



Some surprises along the way:



• Social media, especially Pinterest, has helped build momentum for our website.

• Pinterest links to informative blog posts on our website.

• Tens of thousands of people click these links and visit our blog.

• The high traffic to our blog puts us at the top of many web searches.

• We target our blog posts to appeal to users of Pinterest and drive interest in the 
products we most want to sell.

• Our blog is our best marketing tool. We use social media to distribute the info on 
our blog.





How to do it:
Tips and Tricks



Whatever social media you use, make sure the icons 
are linked on your home page



Set realistic goals: One Facebook post or Tweet per 
week, one blog entry per month, etc. 



Ask yourself what questions your clients would most 
like to have answered.



Aim for general information with a wide appeal.



Make sure every post, blog, etc. contains at least 
one link to your website.



Use photos to add appeal to your posts.



• Aim for quality
• Set realistic goals for quantity
• Always be thinking about content that 

will appeal to your current and 
potential audiences

• Include photos and many links



• Great opportunity for humor 
and levity

• Share photos, news, and links 
to related content

• Always include a photo and a 
link

• Inexpensive and easy 
advertising opportunity



• Always include a photo, 
link, and tag

• Retweet other posts of 
related interest

• Aim for frequency



• Design- and DIY- driven content
• Great forum for sharing photos
• Any page on your website can be 

“pinned”
• Aim for frequency
• Repin others’ pins if you can’t add 

your own fresh content



• Excellent 
opportunity for 
sharing how-to 
videos

• Videos can be 
embedded in blog 
and on website

• Aim for quality 
and widespread 
appeal



• Aim for frequency
• Comment on 

other posts to 
boost visibility

• Use #hashtags 
#everytime

• Use filters on 
photos for visual 
appeal



Most important thing to remember:

Have fun!

Your customers will appreciate the humor 
and positive attitude


	Social media for the wood products world �Why it matters and how to make it work for you
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23

